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Getting Opportunities Through 
Your Network 



Why Network? 

Ȱ'ÉÖÅ ÍÅ Á ÌÅÖÅÒ ÌÏÎÇ ÅÎÏÕÇÈ ÁÎÄ Á ÆÕÌÃÒÕÍ ÏÎ ×ÈÉÃÈ 
to place it, and I shall move the worldȱ - Archimedes  



*Business opportunities 

*Friendship and love relationships 

*Job search 

*New knowledge 

Networking Goals 



*Contact and favors 

*Networking is only for finding a job 

*There are moments for Networking  

*Networking is not for everyone 

*Networking is giving cards fast 

*Networking = Social Media 

*The important thing is to be present 

Networking Myths 



You Ltd. 

Marketing 

Training  

Finance 

Goals 



*Have a 5 stars database 

*Maintain contact with references 

*Pamper 

References Sell a Lot!!! 
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How to Transform Contacts  
into Gold 



Creating Network Opportunities 

*Conferences 

*Trainings 

*Speednetworking  

*Social events 

*Volunteer work 

*Be a speaker 

*Write articles 

*Be a mentor and have a 

mentor 

*Social Network 

*Organize events  

*7ÏÒË ÔÈÅ Ȱ×ÅÁË ÌÉÎËÓȱ 
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Create a Positive Impact in the 
Network 



*Participants analysis 

*Establishing goals 

*Facing audiences 

*Dress code 

*Self confidence 

Events Preparation 



*First 60s 

*The words  

*The voice 

*Starting a conversation 

*Shut-up 

*The power of J  

Verbal Communication 



*Empathy 

*The body  

*The look 

*Security area 

*Handshake 

*Business card 

*Smile 

*$ÏÎȭÔ ÓÈÏÏÔ ÙÏÕÒÓÅÌÆ 

Non-Verbal Communication 
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In one word:  

Seduce J 



*The most important step in 
transforming a contact into a 
relation 

Follow-up 



Business Card 

*Name 

*Position 

*Company 
name/logo/slogan 

*Address 

*Phone/Fax/GSM 

*Web / E-mail 

*Permit 

*Photo 

*IM 

*What I do 

*GPS 

*Linkedin/Plaxo 

*Scanner friendly 

Traditional New elements 



*V Card 

*e-Mail signature  

*Cellular 

*Use and abuse of IR, Bluetooth and SMS 

*Augmented reality  

New Business Cards 



*Badge 

*Gifts 

*Brochures 

*Samples 

*Cd-rom or DVD 

*Pen drives   

Other Networking Tools 



*Know the history, geography and words 

*Read about the customs 

*Observe and hear first, talk after 

International Networking 
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Getting the best from Linkedin, 
Facebook, Twitter and YouTube 



Impact of Communities 



Social Media 



6 Degrees of Separation 



*Are you passionate about the subject? 

*Is there prospective of growth? 

*Are there close areas of knowledge? 

*Do you bring something new? 

To be an Expert 



*Traditionals 

*On-line 

Create Content for the Network 



*Articles in newspapers and magazines 

*Radio and television 

*Being a speaker 

*Write books 

Creating Traditional Content 



*Blogs 

*Articles for sites 

*PDF 

*e-Book 

*Podcasts 

*Videos 

Creating Online Content 



Using Twitter  

*Microblogging 

*Quick answers 

*Finding a job 

*Updated news 

*Follow events 

*Scream 

*Get opinions 

*Make notes 

*Evaluate 

 

*Knowledge update 

*Understand impact 

*Play games 

*Create movements 

*Distribute content 

*Announcements 

*Promotion 

*Create a brand 

*Share learning 



Hootsuite 




